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M lled (estimated) store sales and sales density for Tesco Padstow (based on 2010 data) 
253x162mm (96 x 96 DPI) 



































































Oed (post-investment) and predicted (pre-investment) seasonal sales estimations for collaborating 
retailers Cornish test store. 
258x147mm (150 x 150 DPI) 
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	e estimates ( 	  ) (August) by OA 
171x180mm (150 x 150 DPI) 
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We thank both reviewers for their detailed and incredibly helpful reviews. We are incredibly pleased 
that Reviewer 2 thought so highly of the paper and recommended publication with no revisions.  
We are grateful for the suggestions and comments raised by reviewer 1 and are pleased to detail 
below the amendments and improvements made in relation to the specific comments and 
suggestions raised by reviewer 1. Where page or line numbers are given, these relate to the PDF of 
the ‘Revised manuscript for review’: 
1. “Restructuring is needed with more relevant sub-heading”. On reflection we agree! We hope 
you’ll now find the structure more logical – with a new section (section 7) added ‘SIM as a 
tool for impact assessment’ and considerable restructuring within sections 2, 3 and 6, plus 
amended sub-headings for sections 1 and 2.  
2. “The data used needs more clarity” and “For example, k = consumer type. How many types 
of consumers are there? It is unclear whether the different types of consumers are 
residents, visitors, etc, or whether there is just one type of consumer. This needs more 
clarity. The same goes for zones.” We have clarified aspects of the input data and model 
structure in section 3, in particular on page 3 lines 26-37) we now outline fully the 
disaggregation of consumer type and the use of OAs as the zonal system and spatial building 
block for this study.  
 
3. “The importance of the results needs to be more significant” and “There should be more 
focus on the importance of this model for companies and the public, particularly if it is 
better than traditional RIA models”. We have revisited all sections of the paper and 
strengthened our discussion of the importance and significance of these results. We are now 
clearer in the abstract and introduction that a major contribution is the demonstration of the 
value these models can offer the RIA process (in additional to the novelty and originality of 
the model testing that we carry out). The addition of a new section (section 7) specifically 
highlighting this aspect of our work also addresses this valuable point.  
 
4. “More emphasis on the difference between the SIMs model compared to the traditional 
retail impact assessment”. We hope that this is now clearer in section 7, whilst we have also 
embedded greater reference to the differences between SIM and RIA throughout the 
manuscript, especially in our discussion of the findings and implications from each of the 
three case studies.  
 
5. “The literature was relevant, there could have been more focus on papers that have used 
this particular model previously. There is focus on its importance and that it has been used 
widely but lacks specific studies of its success/failure”. In section 2 (particularly page 2 lines 
19-32) we cite a number of examples of specific studies that have used disaggregated SIMs in 
the grocery sector, including papers that use this exact model. We have made it clearer (in 
our discussion of those papers) of their ‘success’ and also cite key review/summative papers 
that reinforce those points.  
 
6. “The methodology section needs restructuring. It begins with a discussion of a two-stage 
process, but the second stage in the process is not clearly portrayed”. We agree entirely. We 
have restructured the methodology (Section 3) and we hope you’ll agree that the two stage 
process is now explicit and clear.  




































































7. “The three case studies are interesting, it seems that the three case studies could have been 
three separate papers. It is unclear how the three fit together.” You’re right that each case 
study could have been a paper in its own right. We have focussed on three different case 
studies in order to demonstrate the versatility of this model to support location-based 
decision making in different location types (coastal resort, small town, large town etc.) and 
for store development proposals of very different scales. We have made it clearer in our 
manuscript that these are three distinct case studies, which are linked by: 
a. Utilising the same model and input demand layers 
b. Geographical proximity – all are within Cornwall and benefit from the same tourist 
demand uplift which presents challenges for the modelling process 
c. Representing ‘live’ schemes at the time of analysis 
 
8. “The final case study is the biggest contribution to knowledge but the results are rather 
short and there is no reference to literature here.” We note that our discussion of this case 
study does include reference to academic literature and industry documents. However, with 
the reorganisation and addition of section 7 we are confident that this discussion is now 
stronger and more firmly embedded within both the literature and our overall argument.  
 
9. “As the paper uses someone else's model, there needs to be a more significant focus on the 
practicalities of using the model and the final case study could have displayed this” and “At 
first it seems that the paper has designed the model, not just testing it. A general reader 
may get this confused.”  This is our own model! We have tried to make this as clear as 
possible (e.g. using terms such as ‘new model’ and ‘custom built’, whilst maintaining 
anonymity to enable peer review. Post-peer review we are happy to amend to make this 
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